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COMPANY 
INFO
FOUNDED IN 1962
Douglas J. Dayton opened the
first Target in 1962 in hopes of
combining the best of the fashion
world with the best of the
discount world to create a quailty
store with quality merchandise at
discount prices and a discount
supermarket. 

MISSION STATEMENT
The mission of Target is to help all
families discover the joy of
everyday life.
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FREQUENCY
OF POSTS

NUMBERS ON
THE PLATFORM

has not posted since 2022

posts everyday, sometimes multiple times in a day

posts everyday

posts everyday

posts monthly, sometimes mutiple times in a month 

Facebook seems to be the most
effective platform. Content is posted

consistently there, and it has the most
followers and engagment.



VOICE & TONE OF EACH
SOCIAL MEDIA PLATFORMS

FACEBOOK INSTAGRAM TIKTOK X YOUTUBE
has a fun, informative
tone with relatable
lifestyle content 

has a lifestyle profile and
offers relatable and
realistic content, but still
in a fun and inviting tone

More playful and fun
tone with lifestyle
content

Playful and fun tone
with relatable and
informative content

Interactive posts with
fun-toned questions

Target’s voice and tone is fairly consistent with each platform
offering relatable content in a fun and informative way.



DEMOGRAPHICS OF
THE PLATFORMS

millennials & young
professionals

millennials, gen z-ers,
& young professionals

middle aged and
middle-older aged
professionals

millennials & 
gen z-ers

vast audience due
to wide range of
content

The type of content posted shows the
type of audience they are targeting. 



PURPOSE OF
EACH PLATFORM

community building,
promotional &

informative

community building,
promotional &

informative

community building,
promotional &

informative community building,
promotional &

informative

community building &
informative



WHAT WOULD I
CHANGE?

X 
Begin posting again. Post
content shown on other

platforms. Bring back the “Ask
Target” trend to increase

engagement. Retweet
followers. 

YOUTUBE
Post more regularly

INSTAGRAM
Include more realistic reels
like the content posted on

TikTok



CITATIONS

Target History Timeline
https://corporate.target.com/about/purpose-
history/history-timeline?era=2&id=16

Target's Purpose and History
https://corporate.target.com/about/purpose
-history

https://corporate.target.com/about/purpose-history/history-timeline?era=2&id=16
https://corporate.target.com/about/purpose-history/history-timeline?era=2&id=16
https://corporate.target.com/about/purpose-history
https://corporate.target.com/about/purpose-history

